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Advertising 


PHOTOGRAPHIC EMPLOYEES, SONS AND DAUGHTERS SERVE 
. STOCK MODEL ARGOFLEX IS USED 


AS MODELS . . 


MICHAEL BROTHERTON AILEN 
ectearetiriens en 6-7890 


i 
Phone: 


PEGGY ALLEN 
Argus Accounting Department 
Phone: Oboy 6-1234 * 


__ LASSIE CANINE. 
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BETTY LUND 


Argus Sales Department 
Phone: Ummm 1-2345 


JERRY COSENS 


ae: Arevs “ales Devartment 
(His mother works there 
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NIKKI HUMPHREYS 


Phone: Corner Pool Room 
(Her father will angwer) 


em ANN PETERS ON 
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DOROTHY NESBITT 
Phone: 0O-OOOH 
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Maybe you've noticed — something new has been added 
to Argus national advertising during the past year. Illus- 
trations chosen for their appeal (take your choice) — eye —, 





sex — 





There have been Pretty Girls and Vargas Girls but we're 
sort of proud of our Argus girls — including little Nikki. 


Everyone of the illustrations shown above have been 
made with a stock model Argoflex and are enlarged to 
ll x 14 size before being sent to the engraver. You've seen 
all of these photographs in our recent magazine advertis- 
ing, and they are a splendid example of what a standard 
model camera can do. 


Incidentally. with the exception of the sailor and the young 
lady holding the Argoflex, the models are all connected 
with Argus one way or another. either employees or rela- 
tives of employees. (or pets—see “Lassie’’) 

Staff Photographer, Stu Gildart, is responsible for these 
fine photographs. Stu came to us from the photographic 


department of the Ford Motor Company and spends the 


Pia, 


greater part of his time in doing illustrative phoography 
for our Advertising Department. 


Just to save ourselves a lot of work, we're giving you the 
names (and telephone numbers) of all models; because we 
know that we're going to be flooded with letters from all the 
wolves in the photo industry. 


In addition to being used in all the popular camera and 
photographic magazines, these illustrations are also appear- 
ing in national magazines such as FORTUNE, NATIONAL 
GEOGRAPHIC, U. S. NEWS, TIME and NEWSWEEK. Some 
are also appearing in MY BABY. and the various Photo- 
graphic Annuals. 


. .» Pictures of Argus employees taken by a fellow work- 
men with an Argus camera... all of which we are justly 
proud...for they are typical of the type of “Good Pictures” 
for which the majority of Argus camera owners strive. 





“STU” GILDART. Photographer gM 
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45 Years and More 
With the Wheaton Co. 
(Ouch) 





Mr. and Mrs. Moore (Frederic A. and 
Viola) are well- known to any Worchester, 
Massachusetts camera fan who drops in 


the L. B. Wheaton Company. 
Established more than 50 years ago, L. 

B. Wheaton is one of New England's old- 

est camera shops, and for 45 of these 50 


years Frederic A. Moore has been asso- | 


ciated with the firm. L. B. Wheaton, 
founder of the firm died ten years ago, 
but Mrs. Wheaton and son Walter 
Wheaton, still retain their interest in the 
firm. 


Mrs. Moore has been with the firm for 
25 years, 
keeper. Her shrewd merchandising abil- 
ity, however, led her to install a greet- 
ing card department which now consti- 
tutes a substantial part of the business. 
The Moore's are assisted by H. M. Wood 
who has been with the firm 25 years. 


Photographic and Gift Items 


Profitable for Karl Griene 





One of the fine jobs of photographic 
merchandising in upper Wisconsin has 
been done by Karl Griene who owns and 
operates the Ideal Photo and Gift Shop 
in Appleton. Even today in spite of lim- 
ited supplies, Karl maintains a well- 
stocked department, carrying all available 
photographic equipment. 

In addition to cameras and a fine photo- 
finishing laboratory, this firm has an ex- 
tensive gift business. When a wedding, 
birthday or other event occurs in town, 
Appletonians have only to go to Karl or 
one of his many assistants to get the bene- 


will be just the right thing. 


Still another branch of the firms’ busi- 
ness consists of picture post-cards for 
summer resorters. Knowing the popuar- 
ity that Wisconsin enjoys as a vacation 
land, we can well imagine the business 
in this field when postwar traveling starts. 
Karl's hobby is fishing and it is easy to 
imagine that he combines business and 
pleasure by photographing his prize 
catches for other fishermen to send home. 

























starting originally as _book- | 


Orchids from Men In GOOD AND WOOD MAKE GOOD 


Service Appreciated 


\By Argus 





There's no use being backward about 


| orchids—because we've got to admit we 


are rather proud of having them bestowed 
upon us now and then. Here's a couple 
that we're passing along, just to show 
that wartime operation has made very | 
little difference in Argus service. 


Argus Incorporated, 

Ann Arbor, Michigan 
Attention: Elma S. Lundahl 
Gentlemen: 


A short while ago I made an inquiry 
of your firm and today received an ex- 
cellent letter from you giving me valu- 
able photographic information. 

Your letter was so detailed, intelligent, 
and helpful that I take this means in 
thanking you for your trouble. 


Sincerely, 
Ted Owens 


(Mr. Owens had received a two-page 
letter from our Sales-Service Depart- 
ment, together with a copy of ‘Good 
Pictures,” as well as several other book- 
lets, and some sympathetic advice. In- 
cidentally, “Mr.” Owens is Yeoman 
First Class in the U. S. Navy. 


c+ * 


And while on the subject of Sales- 


all over the world have their Argus 
‘cameras with them and apparently are 
| using them, because we get lots of letters 
from them. Occasionally, one of them 
will have the misfortune to knock a 


rangefinder out of adjustment, all our 
ervice Department has tie righ? an 


for this. Instead of asking for the cam- 
era to be returned to Ann Arbor, which, 


wer 


Service, it is interesting to note that Gls 


Goody, Goody 


(The Assistant Editor Takes A Liberty When Ye Editor Leaves 
Before the Paper Is Completed) 





You see above Joe Good and "Bunch" 
Wood of the Y Camera Shop, Cleve- 
land, Ohio, who have built a profitable 
and ‘flourishing business some 10 miles 
East of the Cleveland Public Square. Ac- 
tually, we are telling no secrets when we 
suggest that the credit belongs not to the 
gentlemen with the alliterative names, 
but to their wives who actually run the 
store during the day while Good and 
Wood are busy working in defense plants. 

While part owner and evening worker 
at the me he has been with the Per- 


"quite sor n ri 


eles . he Pie 


time and “Bunch,” 


iy | t 


a Union musician playing the bull fiddle, 
has been in a defense plant since the start 
of the war but “doubles in brass” by work- 
ing evenings at the store when he is not 
sawing away on the bass viol. 

Considering conditions, the Goods and 
Woods have managed to maintain an ade- 
quate stock of film, paper and chemicals, 
an occasional used camera, and a good 
supply of the usual gadgets, frames, etc. 
Like most dealers, they're looking for- 
ward to the post-war era when they may 
| Sees ee a their stock and 


a - i8 | in a 





in most cases, would take G to 8 weeks of ‘Enfield Rrotiers of Miami Beach 
Photograph the War for the Signal Corps 


lost time for our overseas’ owners, we 
simply send them a little sketch and brief 
insoruchions by V-Mail. In most cases the 
boys are aL.- to make these minor adjust- 
-ments satisfactu; “~~ 2 usually write us 
enthusiastic letters as to this novel means 
of remote repair. 


* * 


And while we're on the subject of 
G.I.s, we don’t want to overlook the un- 


| fortunate lad, a member of the British 
| Armed Forces who was in Singapore in 


December 1941. 

In the Spring of 1942 we received a 
much-delayed letter from him carrying 
the date-line of December 7th, 1941, (Be- 
cause of the international dateline, it was 
December 6th, Pear! Harbor time, when 
he wrote’ it.) 

In his letter he related that he had pur- 
chased an Argus camera in Singapore and 
he had the misfortune to drop it, causing 
serious damage. He was wondering just 
how he should go about obtaining repair 
parts. 

Of course, by the time the letter reached 
us, the Japs had taken Singapore, and we 
had no means of replying to him. How- 


; -ever, a letter to the British War Ministry 
fit of their experience to select a gift that | 


enabled us to locate the boy's father. We 
learned that he was a prisoner of war, 
and so far as his family knows, is being 
well-treated, and hopes to be able to re- 
turn to England when the war is over. 
We wrote his folks telling them that, 
when he eventually arrives home, he 
could have a brand-new camera to replace 
his old Argus so we are eagerly looking 
forward to the time when we'll be able 
to assure ourselves of one more satisfied 
Argus owner. 


| 





Attractive Displays Form 


of Seeley’s Camera Shop 


Clyde F. Seeley, Fond du lac, Wis- | 
consin, sold his first camera in 1908, when | 
he was a clerk in a Drugstore. From this 
early, modest “start, he has grown until 
he now operates a very attractive, modern 
store in a downtown office building. He | 
left the drug business to open his own 
camera shop in 1919, and in 1939 did an 
elaborate job of remodeling. 

The Seeley Camera Shop is well- 
known in this section of the country be- 
cause Clyde believes in aggressive adver- 
tising. Adroit displays, consistent direct- 
mail campaign (his mailing list contains 
over 2000 tested names) and emphasis on 
color have helped him make an outstand- 
ing success of his store. 


Here are the Enfield brothers, Kurt 
(front) and Paul who are now someplace 
in the South Pacific photographing the 
War for the Signal Corps. Sons of Henry 


Enfield, proprietor of the well-known 


Miami Beach store, the boys were former- 
ly associated with their father in the opera- 
tion of the business. 

Henry says that when the boys shipped 
out, they went through Chicago, and had 
time to spend a few hours with George 
Drucker before going on to the West 
Coast. 

Incidentally, Henry’s very modern store 
on Lincoln road in Miami Beach is a 
very busy place, and requires the com- 
bined efforts of a staff of nine plus Mr. 
and Mrs. Enfield to service its many cus- 
COMerS. 


an Integral Part 
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HILTON SCORES TREAS. PLAN 


ARGUS DEALER TALE 


ROTBART AND REITMAN ARE 


NEW CLEVELAND PHOTO STORE ON SURPLUS PHOTO PRODUCTS 


Warns Industry and Public May Suffer 


Firm Becomes Exclusively Photographic 


| In a sharply phrased letter of protest to 


| John W. Pehley, Assistant Secretary of the 
U. S. Treasury, Homer Hilton, Argus’ 
Sales Manager and former Director of 
General Products Division of the Treasury, 
has gone on record as definitely opposing 
the Treasury's proposed plans for selling 
surplus photographic equipment and film. 

Hilton said that in spite of carefully 
worked out plans, devised in consultation 
with members of the photographic indus- 
i try, Treasury officials now seem about to 
/adopt disposal methods which are defi- 











Above: Modern interior of new Cleve- | 


land store. Right: Novel treatment of 


store front. 


A few doors from the busiest intersec- 
tion in Cleveland, near 9th and Euclid, 
Rotbart and Reitman have gone 100% 
photographic by selling the loan office end 
of the business, redecorating and remodel- 
ing their store and announcing their de- 
termination to handle nothing except pho- 
tographic merchandise in the future. 

Even in the prewar days, Charlie 
Rotbart and Milton Reitman were doing 
mainly a photographic business and the 
present change brings them into the ranks 
of the photographie dealers who are bet- 


ting all their chips on the photographic | 
-~ USCS: ry | 


Charlie Rotbart has been an aviator 
for about 15 years and is now a Lieuten- 
ant in the Civil Air Patrol in charge of 
a squadron at the Cleveland airport. 
Keep your eye on these Cleveland boys; 
they're going to go places—post-war, 











FIND MANY USES FOR ARGUS CAMERAS 


Identification and Assessment Speeded 


A letter from the photographic super- 
visor of the New York Central Railway 
System tells us that eight standard Model 
E Argoflexes are being used in their per- 
sonnel identification system, more than 
54,000 photographs having been made to 
date. One camera is known to have made 
more than 19,000 pictures. 

Officials say the cost per employee using 
this system is well under 10 cents, whereas 
other systems previously tried out ranged 
in cost from 50 cents to $1.00. 

One of our dealers in a southern city 








TOMMY GIBSON OF BOWLING GREEN 


Manages Branch of Kentucky | 


Firm 


This is Tommy Gibson of Bowling 
Green, Kentucky, who writes us that he 
is the new manager of the Topmiller 
Studio of that city. Mr. Topmiller, who 
operates studios in Henderson and Owens- 
boro, Kentucky, recently bought the 
Brewer Camera and Movie Supply 
Company, formerly operated by J, 
Brewer Jones. 


Tommy, a native of Nashville, Tennes- | 


see, was formerly staff photographer for 
Vanderbilt University and was manager 
of the Finishing and Commercial pho- 
tographic division for Mr. Jones. 


told us that the tax appraisal board there 
bought 50 A2 cameras in 1938 and, as a 
WPB project, photographed every piece 
of real estate in the city. These photo- 
graphs were then pasted on the appraisal 
card, so the appraiser had more than just 
the owner's description before him. The 
city officials said the plan had worked very 
successfully and was a means of saving the 
city thousands of dollars in under-ap- 
praisals, as well as savings citizens con- 
siderable sums resulting from too high an 


| appraisal. 











nitely dangerous to the Industry as well as 
the consumer public. If the proposed 
Government plans are followed, used 
equipment will be sold to the highest bid- 


der, regardless of the condition of the | 


units involved. Should the successful 
bidder in such a transaction be unscrupu- 
lous, it is entirely possible that photo 
dealers, and ultimately the retail customer, 
will find themselves paying top OPA 


prices for equipment (Cameras, projectors, 


etc.) which is either not in useable condi-| 4.4.4 fm. A | 
tion or is badly in need of replacement | p06 been 


parts or other repairs. 
_ Before leaving the Treasury, Hilton had 
fought for adoption of 


original manufacturer at a negotiated price 
low enough to permit the factory to re- 
condition and guarantee the unit, which 
would then be sold to bona fide photo- 
graphic dealers through usual trade chan- 
nels and at regular or lowered discounts, 
permitting a very broad and equitable dis- 
tribution. It now seems apparent that this 


| plan has been abandoned in favor of sell- 
|b to the highest bidder on an “‘as is” 


ROBINSON 


As can be seen from the center pho- 
tograph, film rationing has its headaches 
even for a firm as large as Chicago's 
Marshall Field Company. Herman Hart- 
man is behind the counter dolling out 
the film. 


In this busy Chicago department store, | 
Roy Sampson ts merchandise manager | 
and buyer for the optical and camera di- | 
vision, and Mr. C. ©. Robinson is man- 


‘ager and asst. buyer for the camera de- 
| partment. Formerly with Almer Coe, Mr. 
Sampson came to Marshall Fields in 1933. 
He is an ardent and proficient golfer, 


Grady McDaniels, of McDaniels Gift 
and Camera Shop, Jacksonville, Florida, 


is a pipesmoker, so the cigarette shortage 


bothers him not the slightest. If there's 


a plan permitting Fai 
all such equipment to be sold back to the dakac 





HARTMAN 





HOMER HILTON 


arge number of instances 
reported where this film is 
sold at higher than OPA prices for new 
standard film, and many sample rolls are 
in Hilton's possession which were so 
tive as to spoil all the exposures, 

In many cases the samples analyzed were 


of six instead of eight exposures, and were 


a heavy base film so thick that they would 
not wind through the camera without 
binding. Several winding keys on cam- 
eras of the box-type were twisted off in 
attempts to use this film, 

Having met considerable resistance to 
sted plans whil 


e Treast 
Comme ac 





SAMPSON 


shooting between 85 and 90. 

Mr, Robinson also came to Marshall 
Fields from Almer Coe about 5 years ago, 
and under his supervision the department 
is doing a nice business even with mer- 
chandise shortage. A considerable por- 
tion of this volume is derived from used 
equipment, Mr. Robinson says. Mr. Rob- 
inson is a former portrait and commer- 
cial photographer, and at one time 
travelled for photographic manufacturers. 
Maybe that is why he is so sympathetic 
with salesmen. 


Mel Bennett of Bennett's in New Or- 
leans, who recently won the PMDA 
award for the most modern camera shop 
in the country, is still not satisfied with 


ever a pipe shortage that won't bother things; he’s added a new, specially-built 


him either, because he keeps a collection 
of 36 pipes hanging on the wall of his 
|ofhce. He smokes them in rotation, and 
vat that rate, they should last him many, 
| many years. 


display unit for his film rental library. 
Mel tells us he has been advertising pro- 
jector and film rental service on a weekly 
radio program with very gratifying re- 
sults. 
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SECTIONAL MEETING OF MASTER PHOTO-FINISHERS AND 


DEALERS ASSOCIATION HELD IN COLUMBUS, OHIO, FEB. 28TH. 





Reading from leit to right: Frank Cinevec, Cleveland; Mr. Pinkerton, Alliance; 
Carl Horton, Cleveland; E. H. Kissinger, Columbus. A picture of the banquet 
| 


preceding the meeting. R. J. Wilkinson, Jackson, Mich. Mr. Eautman, Cleve- 
land, T. E. Biederman, Lima; Vernon Jaggers, Toledo, G. Zimerle, Lima. 


The Ohio section of the Master Photo- 
Finishers and Dealers Association, held 


their State meeting in Columbus, Ohio, | 


February 28th, and Argus salesman, 
Harry Crawford, who attended, reports 


that is was very much worthwhile. R. J. 


Wilkinson, executive secretary of the Na- | 


tional Association was the principle 
speaker and in his usual forceful manner, 


emphasized matters of national impor- 


tance and special interest to the photo- 
finishers and photo dealers present. 


R. J. WILKINSON, EXECUTIVE MANAGER, PMDA, 
PROTESTS RETAIL SALE OF OUT-DATED FILM 


Acting in behalf of the Master Photo 
Finisher's and Dealer's Association, R. J. 
Wilkinson, Executive Manager recently 
presented the Association's views and 
recommendations on the matter of out- 
dated surplus film. In identical letters to 
several Washington officials, including the 
Hon. Guy Gillette, Chairman of the Sur- 
plus Disposal Board and Sen. James E. 
Murray, Chairman of the Senate Com- 
mittee on small business, Wilkinson 
recommended that all photographic film 
which was sold on or after its expiration 

#date be sold as scrap material, rather than 
attempting to re-market it to unsuspecting 
_ civilians. Jt was urged that. f | 








fore the expiration date should be plainly 
marked as war surplus material and should 
show the original manufacturer's expira- 
tion date. 

It was further recommended that a 
ceiling price on surplus film be established 
at 75% of the usual retail price for fresh 
film. 

Quick to sense the danger in what has 
been termed a vicious practice, Wilkin- 
son has the complete backing of dealers 
and finishers in his efforts to have this 
situation corrected, and has, on their be- 


half, launched an aggressive independent 


HUMPHREYS DOES A “WINCHELL” AGAIN 


Bill Lillis of Fritz and Hawley, who is 
busy doing a swell job of merchandising 
in the Bridgeport store still finds time to 
do his part toward helping the boys who 
are and have been in the Service. He 
hides his light under a bushel but we 
were able to discover today that Bill man- 
ages to find time to be musical director 
of the Bridgeport War Council Talent 


Harry Crawford 





This looks like a studio portrait, but 


| Bridgeport, 


Show. This organization gives perform- 
ances wherever needed. The grandest 
thing is that, besides giving 550 shows 
covering some 10,000 miles of travel, 
they did an outstanding job in raising 
$894,000 in the last War Bond Drive. 
Nice work Bill! 

2: 

We also hear that James M. Brown 
who was formerly manager of the Photo- 
graph Department at Fritz and Hawley, 

de is now a Lieutenant in 
charge of the photo-lab at Eagle Moun- 
tain Lake, Marine Air Base, Texas. 

+ * 

Did you know that Selwyn Schwartz 
who is well-known to the photographic 
dealers all over the country and who visits 
all conventions, has time, besides operat- 
ing one of Chicago's better-known photo- 
graphic stores, to compose some excellent 
poetry which has been published in book 
form? Wish we could do something like 
that. 


a 


= | OF ae 





Of particular interest to the dealers was | 
the new training program for sales people. 
Every retail dealer employing one or 
more gales clerks can certainly use the 
'demonstration and educational material 
offered at a nominal price in this Section 


V, Sales Training Kit. 

Shown here are several flash shots 
which Harry Crawford made with an 
Argus C3 of some of the Argus Dealers 


and Photo Finishers who were present, 


COMMITTEE ORGANIZED IN CHICAGO 
Is Outgrowth of “Young Plan” 


The group shown below is known as the Photographic Industry Co-ordinating Com- 
mittee recently organized at a meeting in Chicago to further photographic activities 
|in many diversified fields. This committee is the outgrowth of a plan originally 

suggested to PMDA members by Oliver H. Young of the General Electric Co. 

Robert D. Howse, Argus president has also been active in helping formulate the plans 
and objectives of the new committee. 

You'll hear a lot more about PICC in months and years to come, because it represents 
the first sincere effort on the part of the various branches of the photographic industry 
to get together. As stated in their objective, the committee will endeavor to foster, 
enrich, and develop the manifold services of the photographic industry to society, 
and toward this end will collect experiences, information and scientific data from all 
available sources and disseminate this knowledge to all fields in which photography 
is being used. | 
Left to Right Standing: Richard V. O’Neil, President of the National Association of 
Visual Education Dealers; O. H. Coelln, Secretary of the National Association of Film 
Producers for Industry & Education; S. L. Briggs, Delegate for the Master Photo Finishers 
& Dealers Association; L. C. Larson, Chairman for the Educational Film Library Asso- 

| ciation; Marvin Larue, Delegate for the Biological Photographic Association: William 

FP. Kruse. Secretary of the Allied Non-Theatrical Film Association; Horace O. Jones, 
President of the Allied Non-Theatrical Film Association; Eugene Power, Delegate for 
the Microfilm Group (now being formed); Bernard A. Cousino, Secretary of the National 
Association of Visual Education Dealers; Joseph E. Dickman, Delegate of the Educa- 

| tional Film Library Association. Left to Right Seated: H. W. Lawrence, President of the 

|National Photographic Dealer's Association; Selwyn Schwartz, Secretary of the Na- 
tional Photographic Dealer's Association; Miss Avis Gregersen, Secretary of the Biolo- 
gical Photographic Association; Joseph G. Dombroff, President of the Photographic 


Manufacturers and Distributors Association; Wilfred L. Enighton, Secretary of the Pho- 
tographic Manufacurers and Distributors Association. Not present when photo was 











aii amiiiared Hational trade 
the photographic industry. 


LU- fitation betwee 
way connected with 


professional associations in any 





PHOTOGRAPHIC INDUSTRY CO-ORDINATING 
| 





On our last visit to Wooster, Massa- | made: S. G. Rose, President of the Visual Equipment Manufacturers Council; Harry 
chusetts we were sorry to miss seeing | Monson, Treasurer of the Visual Equipment Manufacturers Council; R, D, Howse, 
Tom Livingston whom we have always President, Argus, Inc. 
enjoyed visiting. We did, however, see 
Don Court, who is an old friend of ours |— 
from way back, and who knows the| We are also happy to announce that 
photographic business inside out. That we have acquired two bottles of |. W. 
newly enlarged Livingston store is really | Harper whiskey for Homer Hilton in| 
something. recognition of his splendid work in keep- 


he is back in the store and doing a swell 
job as always. 


- * 


We had Mr. and Mrs. Abe Harrison 


* Ss 





on closer examination you can easily see 
it's a very good informal picture of Harry 


ing the office well-dusted while we were 


Arlon Clarke and I had dinner the | away, 


of New Orleans to thank for looking 
after us in New Orleans. We got some 


Crawford. (Made with an Argoflex, in- 
cidentally.) We intended using it last 
month when we ran his autobiography, 
but we didn't have room for it. 

Now we don't know what to do with 
it, but since it fits in this column, we'll 
use it here. (Migawd, what these editors 
won't do just to 4ll up space.) 


other night with the skipper who uses the 


name of Ed Schwimmer when signing on | 


the dotted line, and owns and operates 
the Acme Camera Exchange in Detroit. 
We were amazed at his wide acquaintance- 
ship with people in the professional show 
business, who made a constant procession 


|to our table to say hello. 


swell prints and roll of film when we 


went with them. 
vs 


x + x 


We've always enjoyed seeing David * * 
Schimmel who owns and operates the 
United Luggage Shop in Springfield, 
Massachusetts. At the time of our last 
call Dave was ill so we missed seeing him. 
We hope that by the time he reads this 


We were sorry to miss seeing Mel 
Bennett in New Orleans, but he was busy 
in New York receiving his award, We're 
looking forward to seeing you next time, 
Mel. 


